Home: do this page last
Change the face of hunger.  Skip lunch.

On June 8, 2006, feed 20 people without lifting a finger (or a fork).

Skip lunch and donate that money to Second Harvest Food Bank. A donation of just $10 is enough to provide 20 nutritious meals to people in need.

Sprinkle FACTS throughout site.  They link to the faces and quotes. 

· FACT:  Nearly a third of Second Harvest’s Food Bank clients have had to choose between paying for food and paying for medicine.

· FACT:  While nearly 40% of food bank households have at least one employed adult, 51% of those earned less than $10,000 a year.

· FACT:  During the school year 64% of Santa Clara and San Mateo County children receive free or reduced cost lunches.  
About: Overview
Second Harvest Food Bank of San Mateo and Santa Clara Counties partnered with customer interaction firm Zurb to tackle all of the marketing for Change the Face of Hunger, Skip Lunch event.  The whole process happened during one marketing marathon of a day, a literal 24-hour solid work session that went from idea to implementation.  

Check out www.zurbwired.com to see how it all began.

About: Team

Beth DeWolf, Director of Development and Communications: Beth is a southern ball of fire. She is the official ring master and manager of the circus. Whether she is asking executives for six figure gifts or disciplining staff she does her job with a wink and a smile. Her hobbies include baking miniature muffins and drinking Appletinis. 

Linda Lyon, Associate Director of Major Gifts: Linda is our resident perfectionist. As a former hat maker, advertising guru, entertainment consultant and high tech professional Linda knows what it means to redefine and evolve. Her hobbies include participating in Community Theater and playing dress up with her toddler. 

Tami Cardenas, Grants Manager: Tami is a retired South American backpacker who speaks fluent Spanish and is an expert in detecting counterfeit money. She is undaunted by authority and enjoys writing emotionally charged need statements for grant proposals. Her hobbies include reading about serial killers and roller skating.

Jeanna Licata, Institutional Giving Coordinator: In her formative years Jeanna was a cheerleader and beauty queen but don’t let her feminine side fool you because Jeanna has an impeccable track record when it comes to winning spontaneous bar fights with pseudo gang members. Jeanna has a special talent for infuriating out of control donors by speaking calmly in a cool repetitive pattern. Her hobbies include Tae Bo and shopping at Costco.

Lynn Crocker, Communications Manager: Lynn leads two separate lives. Her daytime persona charismatically represents the Food Bank on television while crafting marketing messages behind the scenes. Lynn’s nighttime persona is akin to that of a 40 year old rock star that thrives outside the margins of reality. Her hobbies include attending spiritual boot camp and jogging through strip malls during her lunch break. 

Michelle Sklar, Annual Giving and Events Manager:  Michelle is the type of woman who you know dances alone in front of the mirror at night.  She turns phrases and coaxes wanton auction items out of high society women. Michelle lives on the fringe of the free world and has nominated herself ruler of the free word. 

Partners: Overview

We’d like to offer many thanks to the followings companies who’re participating in “Change the Face of Hunger, Skip Lunch” on Thursday, June 8, 2006.

Adobe

AMD

Atmel Corporation

Cypress

Fenwick & West LLP

Juniper Networks

Linear Technology

Lockheed Martin Leadership Association and Employee Foundation

Mentor Graphics

Office Team - A Robert Half International Company

Philips

QP Semiconductor

Simpson, Thacher & Bartlett

Wilson Sonsini Goodrich & Rosati

Get Involved: Overview

Resources for Team Leaders

Thank you for pledging to skip lunch—and to get others to join you.  Here are a few tools to help you get others involved:

Send an email including this information sheet to your colleagues, friends, and family and encourage them to join the campaign. (link to Information Sheet – pdf of our html email)
Wallpaper your staff break room with our fantastic flyers? 

(link to pdf flyer)

Keep track of who’s donated what with a donation collection form? (link to team leader form)

Get all the items you need to publicize the campaign here! Order  posters, stickers, t-shirts, and/or donation collection lunch bags (link to order form)

Place an order for: (include pictures of each of these?)

Posters (large – 23 x 34 1/2)

Posters (small – 11 x 17)

Brown donation collection bags

Stickers

T-shirts

Promotion cards

Donate: Overview

The Face of Hunger: Overview


The Face of Hunger: Maria’s Story  - INSERT PHOTO OF ROMERO FAMILY
Maria Romero and her family have been living in San Jose since 1986.   Maria had  worked hard in the same job for nearly twelve years, was married to a hard-working man and was the proud mother of three sons.  When her elderly mother suddenly fell ill, the Romero family found themselves buried in medical bills and Maria was forced to leave her job so that she could care for her sick mother around the clock.  

Although her husband continued to work as a roofer and her eldest son contributed as much as he could, the Romero’s were barely scraping by and Maria was fearful that her youngest boys, now wages eight and ten, would have to skip meals and grow up faster than children should.

Maria is no stranger to hardship and sacrifice.  When she was six years old her father died and she was left with the responsibility of helping her mother run a small family business just so that she and her siblings could afford to eat.  Maria remembers cooking creatively so that she could stretch the little food they had for as long as possible.

Devoted Catholics and regular church goers, the Romero family learned of the Loaves & Fishes food assistance program because they have a distribution site at their church.  Maria beams when she talks about the way that Loaves & Fishes had impacted the lives of her family members.  Aside from foods such as meat, bacon, eggs and fresh produce.  It is because of this program that they are able to keep their home and even more important to Maria is that her boys don’t have to grow up sacrificing and suffering the way she did as a child.  Not only do the staff and volunteers at Loaves & Fishes provide nutritious food to the Romero’s, they offer an emotional embrace that is priceless.

Second Harvest Food Bank has proudly partnered with Loaves & Fishes for 25 years.  The Food Bank provides an average 6,3000 pounds of food a month to the Loaves & Fishes program, serving 1,730 people like the Romero’s each year.  And we will continue to be here for low income families until the dangers of hunger and food insecurity are eradicated in our communities.

Contact: Overview 
We’d love to get your feedback on the Change the Face of Hunger, Skip Lunch event, and we’d be glad to answer any questions you may have.  Feel free to contact us:

Via e-mail: skippedlunch@shfoodbank.com
Via phone: 408-694-0025

THE FACES OF HUNGER AREN’T WHAT YOU WOULD EXPECT








INSERT PHOTO OF SENIOR





“I have to choose between paying for medicine and paying for food.”








INSERT PHOTO OF WORKING ADULT





“I work 72 hours a week at two jobs.  I make $16,721 a year and support a family of four.”








INSERT PHOTO OF CHILD


“I like going to school because then I don’t have to feel hungry at lunch time.”





The goals for Change the Face of Hunger, Skip Lunch are to:





Raise awareness about the problem of hunger in Santa Clara and San Mateo counties


Provide nutritious food for people in need in our community by raising money 





Fighting Hunger is Easy…Just Do the Math! 





On June 8, we’re striving to reach 10,000 peopled who’ll donate at least $10 each. That works out to a $100,000 day—and that’s enough to provide 200,000 meals for people in need in our community!








