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We respectfully request that ZURB consider selecting Second Harvest Food Bank of Santa Clara and San Mateo Counties as the beneficiary of the 2006 24-hour service project. You will find the details of our proposed campaign outlined below.  
Marketing Goal:  Create collateral materials and marketing strategy for the Food Bank’s first ever “Skip Lunch – Fight Hunger” campaign. 
Timeframe:  Our goal is to launch the public phase of this campaign on May 1st in anticipation of National Hunger Awareness Day on June 6th.  

Campaign Goals:  There are two outcomes we hope to achieve through this campaign:  1) Raise $100,000 in corporate sponsorships and employee contributions and 2) Raise awareness about how food insecurity and hunger affect our local community. 

Zurb should choose Second Harvest Food Bank for the following reasons:

1. Media Connections: The Food Bank is a high profile agency with longstanding media connections.  We will go out of our way to make sure that local news stations cover our partnership with ZURB.  For a list of the media coverage we received during our 2005 Holiday Food Drive refer to the attached matrix. 

2. Hunger is Tangible:  Designing a marketing strategy for a Food Bank campaign is rewarding and fun because almost all audiences can wrap their minds around the problems surrounding hunger.  Because our cause isn’t abstract, there is more room to be creative and flexible in the implementation process. 

3. Our Expertise:  Our strong organizational infrastructure enables the development and communications team to move projects forward deftly and professionally.  Food Bank employees are experts in their fields and are accustomed to generating top notch work under tight deadlines.

4.
Decision Makers:   Our esteemed leader, Beth DeWolf, Director of Development and Communications doesn’t flinch when it comes to making solid decisions under pressure.  Beth has so much energy and confidence that caffeine (even at 2am) is out of the question. 

4. Eccentric Team:  There is no way to get around it- we are a gang of characters! ZURB will have a great time working with our eccentric team.  See below for details:

Beth DeWolf, Director of Development and Communications:  Beth is a southern ball of fire.  She is the official ring master and manager of the circus.   Whether she is asking executives for six figure gifts or disciplining staff she does her job with a wink and a smile. Her hobbies include baking miniature muffins and drinking Appletinis. 

Linda Lyon, Associate Director of Major Gifts:  Linda is our resident perfectionist.  As a former hat maker, advertising guru, entertainment consultant and high tech professional Linda knows what it means to redefine and evolve.  Her hobbies include participating in Community Theater and playing dress up with her toddler.  

James Roosevelt, Associate Director of Institutional Giving:  James is the Alumni President of the Kappa Alpha Fraternity in Berkeley.  He has managed to go back to college without having to take classes by volunteering to organize “social events” for the fraternity.  Sporting eleven tattoos and Hawaiian shirts, James takes his dog “Zeus” to doggy day care on a daily basis.  His hobbies include skiing and reading about Bill Clinton. 

Tami Cárdenas, Grants Manager:  Tami is a retired South American backpacker who speaks fluent Spanish and is an expert in detecting counterfeit money. She is undaunted by authority and enjoys writing emotionally charged need statements for grant proposals. Her hobbies include reading about serial killers and roller skating.

Jeanna Licata, Institutional Giving Coordinator:  In her formative years Jeanna was a cheerleader and beauty queen but don’t let her feminine side fool you because Jeanna has an impeccable track record when it comes to winning spontaneous bar fights with pseudo gang members.  Jeanna has a special talent for infuriating out of control donors by speaking calmly in a cool repetitive pattern. Her hobbies include Tae Bo and shopping at Costco. 
Lynn Crocker, Communications Manager:  Lynn leads two separate lives.  Her daytime persona charismatically represents the Food Bank on television while crafting marketing messages behind the scenes.  Lynn’s nighttime persona is akin to that of a 40 year old rock star who thrives outside the margins of reality. Her hobbies include attending spiritual boot camp and jogging through strip malls during her lunch break.    






�





�








www.2ndharvest.net     [image: image1.png]     www.donatefood.org

 Need Food? (800) 984-3663
Want to Donate? (866) 234-3663

